
Everything you need to know to host a fundraising 
event or cause marketing initiative in support of 

Capitalize for Kids Foundation. 

THIRD-PARTY 
TOOLKIT



ABOUT US
Capitalize for Kids was founded in 2014 as a charitable investors conference to raise 

money for the Centre for Brain and Mental Health at SickKids and has matured into an 

organization focused not only on generating funds, but also generating solutions. 

Recognizing a need for action within the mental health service sector for kids, we began 

to branch out our operations into a more targeted approach. By combining sustainable 

funding with top for-profit consulting support on a pro-bono basis, we’ve been able to 

successfully help mental health service providers build capacity and create lasting 

impact by solving organizational challenges. We provide agencies with the funding to 

implement a solution and support them throughout the entire process. Upon 

completion of a project, we template and share what we learned so that other mental 

health service providers across Canada can implement similar solutions for themselves.

OUR WORK IN ACTION
Creating capacity means doing more with the resources you have. Below are some 
examples of our impact—made possible by you! 

REDUCING MISSED APPOINTMENTS 
TO MAXIMIZE COUNSELLING TIME

REDUCING TIME SPENT ON 
ADMINISTRATIVE OVERHEAD

We worked with The George Hull Centre for 
Children and Families to identify that a high 
number of missed appointments and 
last-minute patient cancellations were 
causing counselling time to go underutilized. 

450 APPOINTMENTS USED 
MORE EFFECTIVELY
In partnership with Boston Consulting 
Group, we implemented an 
appointment-reminder solution to 
dramatically reduce no-shows and ensure 
that cancelled appointment slots will be used 

HEALTH CARE VALUE CREATED 
REPRESENTS AN 800% ROI

Yorktown Family Services was unable to 
meet the growing needs of their community 
as a result of outdated and time-consuming 
HR and finance processes. 

1,000 FEWER HOURS SPENT ON 
ADMINISTRATIVE TASKS

In partnership with RBC, we implemented a 
cloud-based HR and finance system that 
automated most of their processes and 
enabled them to re-deploy time that was 
being spent on administrative tasks to 
front-line care instead.



FUNDRAISING
Capitalize for Kids (C4K) is grateful to be considered as your charity of choice. We are 

always looking for motivated individuals, groups and companies that want to become 

involved in the C4K community and contribute to the cause in new and creative ways. 

Your time and financial contributions will help children and their families get off 

waitlists and into the care they so desperately need—when they need it. 

The strength of our community enables us to take an unconventional approach to 

philanthropy. We don’t cut blank cheques to our beneficiaries. Instead, we work with 

them to identify opportunities to build capacity and reduce waitlists. Ultimately, we help 

more kids access the care they seek. 

To ensure suitability and compliance with C4K’s fundraising objectives and strategic 

plan, we kindly ask that you complete the following form and submit it to our team at 

info@capitalizeforkids.com before proceeding with your program or campaign.

Each proposal will be carefully reviewed and a member of C4K will respond within 

seven business days.

• Advice and guidance

• Partnership agreement 

• Authorization for the use of our logo

• If applicable, the issuance of tax receipts in accordance with Canada Revenue Agency 

guidelines

• Promotion of your campaign or program through our social media channels

Please note that C4K cannot provide the following:

• Endorsement of products

• Funding or reimbursement of expenses

• Distribution or the sale of company products

• Access to or the sale of our database or mailing list

• Access to celebrities or community VIPs

Once your program or campaign is approved, C4K can provide the following:



FUNDRAISING

We ask that you complete and send in the application at least 30 days before your event. 

C4K reserves the right to withhold the use of its name and logo from any event, initiative, 

promotion, performance or presentation if deemed inappropriate or outside our values. 

C4K accepts no legal responsibility and cannot be held liable for any risk, injury or 

otherwise. 

If you seek to use the C4K name or logo on any materials, including advertising, you must 

receive written approval from C4K prior to use and adhere with our branding guidelines. 

All promotional materials must state that your event is “in support of Capitalize for Kids” 

for absolute clarity of your purpose. 

The third-party organizer will be held responsible for all costs, expenses and any 

monetary transactions related to the campaign or program. Taking commission, for any 

purpose, on funds raised as part of the event is prohibited. 

Proceeds must be submitted to C4K within 30 days of the event or as agreed in writing. 

The third-party organizer must send a complete accounting of all income and expenses 

associated with the event to C4K. For cause marketing initiatives, C4K requires the 

accounting associated with the sales results from your campaign. 

C4K is permitted to issue tax receipts to individuals who make a donation without 

receiving a tangible item or benefit in return and will issue tax receipts for monetary 

donations of $20 or more.

Third-party event sponsorship does not qualify for tax receipts. A gift confirmation or 

letter of acknowledgment (as Canada Revenue Agency allows) will be issued in accordance 

with C4K receipting policy.

When tax receipts are requested, the third-party organizer is responsible for collecting the 

names, addresses and contact information of all donors, and is required to mail the 

appropriate materials to C4K within 30 days of the conclusion of the event. 

C4K will not be responsible for mailing materials to attendees/participants or volunteers, 

other than the mailing of applicable tax receipts. 

Involvement of C4K staff will be at our discretion and will be based on availability, location 

and the nature of the event. 

GUIDELINES AND TERMS OF REFERENCE



PLANNING
The ability to plan and execute a successful event takes hard work, detailed planning 

and a lot of effort and energy from the many people involved in the planning process. 

Regardless of the size of your initiative, here are a few considerations while planning it:

This will help motivate your team members and give your supporters something to 

work towards.

Check the dates of potentially conflicting events before committing to an event date.

People are more likely to support you if they understand the cause and why it is 

important to you. Share your story with donors—friends, family and colleagues. Use 

your social channels to inform a wide audience in a short amount of time.

Be mindful of how much you’re spending to host an initiative; solicit in-kind 

donations whenever possible. Every dollar towards the cause counts! 

Remember to thank all the donors and volunteers who made your initiative possible. 

Your success is their success so be sure to share the results of your fundraiser. 
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SET REALISTIC GOALS

TIMING

SHARE WITH YOUR NETWORK

EXPENSES

THANKS



EVENT IDEAS
There’s no limit to the types of events you can host. Engage your friends, family and 

coworkers in using creative resources to figure out the best event for your network. 

Here are a few ideas to get you started:

BENEFIT DINNER/GALA BARBEQUE CAR WASH

CORPORATE MATCHING
DONATIONS IN LIEU OF 

GIFTS OR FLOWERS GARAGE SALE

PROCEEDS FROM SALES 
(PRODUCT/SERVICE) RIDE, RUN OR WALK SPORTS TOURNAMENT



APPLICATION
Note: All fields are required for a complete application to be considered. Submission of a form confirms you have read and 

agree to all guidelines and regulations outlined above. Return form to: info@capitalizeforkids.com 

Contact Information

Applicant/Organization: 

Primary Contact: 

Address: 

City: Province/Territory: Postal Code:

Phone Number: Email:

Event Information

Event Date/Time:     Location:

Event Name: 

Anticipated Attendance: Fundraising Goal: $

Target Audience: 

Please provide a brief description of the proposed event:

If applicable, how many years has this event been hosted? What was the revenue from the previous year?

Would you like a Capitalize for Kids representative to attend the event?   Yes / No

If yes, what involvement will they have? Please note that this is subject to availability.

Speech    Cheque Presentation  Press Conference         Other:

Are any other organizations affiliated with or receiving proceeds from this event?  Yes / No

Additional details: 

Acknowledgments
I acknowledge that Capitalize for Kids reserves the right to withdraw its name from the event at any time. I 

acknowledge that I have read and understand the information contained in the Capitalize for Kids 

Third-Party Event Toolkit and will adhere to all Capitalize for Kids’ Guidelines.

____________________________    ____________________________    ______________

 Applicant Name                         Applicant Signature                                    Date 

Please make cheques payable to: Capitalize for Kids Foundation, 208 Adelaide St. W., Suite B01, Toronto, ON M5H 1W7
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